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WE HAVE BEEN BUSY BEHIND THE SCENES!
The last few months of the year have been busy for us. In addition to our regular project 
and program work, we have been taking some time to focus on our brand identity and 
ramp up our communications approach to serve Kitselas First Nation and the Region better.

Here is a snapshot of what we’ve been up to:

Communications Strategy
This summer we started working with 
Meraki Community Planning on the 
development of a communications 
strategy and associated items to 
strengthen our communications 
approach with our internal and 
external audiences. Our audiences 
include, but are not limited to, 
Kitselas community members/clients, 
the K5T Board, media, partners, 

funders and local/regional clients.

The strategy provides direction for 
communication methods, outlets, 
and timing and how each should be 
applied in relation to promotions, 
cultural awareness/ education and 
reporting.

Included in the strategy are our 
guiding principles for communication, 

goals, the audiences that we serve, 
key messages, and tools and tactics 
for communications. Also covered 
is how our goals will be reached by 
highlighting specific objectives and 
evaluation methods.
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IN THIS ISSUE

WELCOMING 
AND INCLUSIVE:

We are committed to 
communicating in ways that 

are welcoming and inclusive, 
listening without judgement,  
and treating everyone  
with respect.
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Colour Palette

Process
C:15 M:100 Y:90 K:10Spot

Pantone 200 C
Online
R:190 G:30 B:45#c11f32

Process
C:10 M:100 Y:90 K:75Spot

Pantone 188 C
Online
R:85 G:0 B:0#550000

Process
C:0 M:0 Y:0 K:100Spot

Pantone Process Black COnline
R:0 G:0 B:0#000000

Process
C:0 M:0 Y:0 K:0

Online
R:255 G:255 B:255#FFFFFF

Tollkeeper  Red

Tollkeeper  Deep Red

Black

White

Key brand colours are Tollkeeper 
Red and Black with the dark tint of red – Tollkeeper Dark Red acting as a neutral and to create depth.

All shades / percentages of black may be used.

COMMUNICATION STRATEGY CONTINUED:

Why is this strategy important? 

•	 Increase the effectiveness of communications 
internally and externally;

•	 Build trust and strengthen relationships 
between K5T and the community;

•	 Create standardized, consistent messaging;

•	 Maintain the image and reputation of K5T 
internally and externally, to ensure it is 
represented positively and professionally;

•	 Build a strong understanding of 
what K5T has to offer; and

•	 Continue to effectively reach current 
and future partners and clients.

One of the goals in our communications strategy is to 
expand our digital communications approach to reach a 
broader, regional client base within the next five years. 
How will we do this? A first step is to develop a user-
friendly, accessible website to showcase who we are and 
what we offer. Later in this issue we talk about our work 
toward a K5T website. 

We are already well on our way to implementing the 
goals and objectives of our communications strategy 
including, but not limited to:

CULTURALLY SENSITIVE COMMUNICATION:

K5T is committed to communicating with 
clients in ways that are culturally safe, 
coming from a place of humility, and respect 
that different communication styles and 
approaches may be necessary depending 
on the individual client or audience.

Branding Package
Because of our close link to the Kitselas First Nation, it was 
important for us to develop a strong, credible brand to  
represent our values and solidify our identity now that we are 
established as collaborative, leading skills provider in the Region.

Our branding package started with the existing K5T tollkeeper icon, 
originally designed by CJ Bennett. The icon was the inspiration for 
everything else that was developed this year including our colour 
scheme, font styles, logo and graphic elements. We hope you will 
start to see a theme within our communications, whether it be 
consistency of colours or fonts or our logo as a staple on all our 
documents. This newsletter is infused with elements of our new 
branding package. We hope you like it!

•	 the development of a K5T branding package

•	 the development of a list of taglines associated 
with K5T for quick and clear messaging 

•	 set up of K5T on “Google My Business” to make us 
searchable to potential clients, partners and others

•	 the development of a series of templates for 
ease and consistency of communication

To learn more about our communications 
strategy, contact us for a copy! Read on for 
more information on some of items listed 
above that we have created this season.

FOSTERING PURPOSE:

We are committed to a communicating in 
a way that empowers people to make their 
own choices and decisions that enable them 
to follow the right path for them.
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Primary Logo

The Primary Logo is the main and preferred logo to establish the K5T brand.

Alternate Logos

The Tollkeeper Icon may be used 
as a design element once the main brand has been displayed.

The K5T 
Wordmark may be used once the main brand has been displayed.

Ideally, the K5T Acronym and Acronym with Tagline would be used once the main brand has been displayed.
These condensed logos may also 
be useful in projects where space is 
limited, or where a strong awareness 
of the Kitselas Five Tier System 
has aready been established.

Samples 

from the new 

brand guide



KITSELAS FIVE TIER SYSTEM NEWSLETTER� DECEMBER 2022 | PAGE 3

Templates
We have started developing standard 
templates to make our work more 
efficient and create a consistent 
theme for all of you and our external 
audiences to start to relate to us 
more easily. This will be an ongoing 
behind the scenes process but for 
now, we have had great success in 
developing the following core items 
that we are already starting to use 
regularly. 

Website
 We are most excited about our new website k5t.ca 
under development as we speak! Take a look at our 
teaser page, available now at k5t.ca.  

Our website will be a user-friendly, welcoming space 
where clients and others can learn about who we are, 
our programs and services, success stories, and access 
important forms and resources. As we move forward 
and build capacity, we will continue to build on this 
website. The website will be managed by Gavin Moore,  
our internal technical guru.

•	 PowerPoint template

•	 email signature

•	 letterhead

•	 poster

•	 newsletter template

•	 K5T Board agenda package

If you have ideas for other 
standard templates we  
should add to our growing 
list, please let us know! 

Please Join Us To Celebrate

OPEN HOUSE AND CLUBHOUSE BLESSING

KitselasFIVE TIER SYSTEM’S

K5T.CA

June 17, 2022 • 10:30am – 1:30pm
4404 Queensway DriveBlessing at 11:30amLunch and Refreshments Served

Door Prizes

PARTNER LOGO PLACEHOLDER PARTNER LOGO PLACEHOLDER

PARTNER LOGO PLACEHOLDER PARTNER LOGO PLACEHOLDER

4562 Unit J Queensway Dr.,  
Terrace BC, V8G 3X6 info@k5t.ca1-250-641-2244

Poster 

template

Teaser website.  

Full site is 

currently under 

construction



K5T.CA

Kitselas Five Tier System is a community-built, community-driven system promoting job and skills 
training for community members within Kitselas First Nation and the greater Regional District of 
Kitimat-Stikine. Our diverse programs and services are offered within an inclusive, safe employment 
and career development space where individuals can access a specialized five tier system of supports to 
grow personally and professionally, build confidence and life skills and secure meaningful employment

CONTACT US AT:

4562 Unit J Queensway Drive,  
Terrace BC, V8G 3X6

Collaborative Partnerships:
We are committed to listening, collaborating and 
ensuring our communications are crafted with our 
clients and partners in mind first and foremost. 

All this work would not have been possible without the 
dedicated staff that make up K5T. Their support and 
ongoing input have helped us craft a communications 
strategy, brand and other important items that we 
believe represent Kitselas and K5T specifically in a 
professional, culturally sensitive, positive manner.  

Questions or Comments?
Do you have questions, ideas or comments about 
anything we have shared or what else we have been 
up to?  Want to get involved with K5T?  

We encourage you to reach out!  

Email
IMPORTANT HEADS UP:

We have also converted our email addresses over to @k5t.ca. We will 
be phasing out the extension @kitselastraining.com. For example, to 
reach David Hansen, you can send an email to david@k5t.ca. 
For a list of other key K5T staff and their email addresses, please 
reach out to info@k5t.ca. 

info@k5t.ca
1-250-641-2244


